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AllSize Styles is an e-commerce platform designed to cater to the needs of individuals of all sizes and abilities. Focused primarily 
on offering plus-size clothing options and adaptive garments for people with disabilities, the platform also provides a wide range 
of clothing for all body types. The project aims to create an inclusive shopping experience that prioritizes accessibility, diversity, 
and user satisfaction.

At “Allsize Style”, our mission is to revolutionize the fashion industry by providing inclusive and accessible clothing options for 
individuals of all sizes, abilities, and styles. We are dedicated to empowering our customers, including those with disabilities, by 
offering a diverse range of high-quality, fashionable apparel that celebrates individuality and boosts confidence.

Our vision at “Allsize Style” is to create a world where everyone feels seen, valued, and celebrated through their clothing choices. 
We envision a future where size and ability are no longer barriers to fashion, where every individual can find clothing that fits 
their body, expresses their personality, and enhances their lifestyle.

PROBLEM STATEMENT

Difficulty in Finding Plus-Size Clothing:  Plus-size individuals often face challenges in finding clothing that fits well 
and aligns with their style preferences. Many mainstream retailers have limited size options or offer styles that are 
not inclusive of diverse body shapes.

Limited Options for Clothing for Individuals with Disabilities:  People with disabilities often struggle to find 
clothing that accommodates their specific needs, such as wheelchair users needing adaptive clothing with easier 
dressing options or individuals with sensory sensitivities requiring soft fabrics and tag less designs.

SOLUTION STATEMENT

Comprehensive Size Range: “Allsize Styles” will ensure that we offer a wide range of sizes, including plus sizes, to 
cater to diverse body types. This would include sizes beyond the standard range and specialized size options such 
as petite and tall.

Adaptive Clothing Category: Allsize style will create a dedicated section within the app for adaptive clothing 
designed specifically for individuals with disabilities
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eMPATHIZE dEFINE IDEATION PROTOTYPE TEST

I began by conducting thorough market research to understand the current trends in e-commerce fashion apps and identify pain points experienced by users, and 
analyzed competitor apps, surveyed potential users, and gathered insights into their preferences and behaviors.

I have used the following two research methods to understand my users:

Competitor analysis was conducted between other ecommerce application and our 
‘Allsize Style’. 

USER RESEARCH

User vibes decoded: Crack the code of behaviours, needs, and motivations using diverse 
research techniques.

� Qualitative Research

� Quantitative Research

Q1 What challenges do you face when shopping for plus-size or adaptive clothing online?

Answer: "Finding clothing that fits well and is stylish is a big challenge. Many websites don't offer enough variety 
in sizes, and the ones that do often have poor navigation, making it hard to find what I need."

Q3 How do you typically search for clothing that fits your body type and style preferences?

Answer: "I also rely heavily on customer reviews to gauge the fit and quality of the clothing.”

Q2 Can you describe your experience with the checkout process on other ecommerce websites?

Answer: "Checkout can be a hassle, especially when there are multiple steps and forms to fill out. Sometimes, it's 
hard to edit items in my cart or apply discount codes."

What would motivate you to switch to an ecommerce app?

How much do you typically spend per transaction?

What payment method do you prefer?

What features are most important to you in an ecommerce app?

Cash on delivery

Online Payment 

50%

50%

Better deals or discounts

Enhanced user experience

Enhanced user interface

More diverse product offering

Faster delivery options

27.8%

16.7%

22.2%

16%

16%

Less Than 2000

Less Than 5000

More Than 5000

More Than 10000
26%

24%

22%

28%

Secure Payment Options

Customer review ratings
User friendly interface

Fast Shipping

Product Recommendation

55.6%

22.2%

27.8%

44.4%

61.1%

And so on..

Features

Search by categories

Stores

Affordable Prices

Brand Listing

Quick access to favorites

User Interface

Size Chart

Pickup Service

Adaptive Clothing Category

Collaborations with Adaptive Brands

Riya Sharma
Disability Rights Activist
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SINGLE

FEMALE
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LOCATION

STATUS

GENDER

AGE

Bio

Riya is a passionate advocate for disability rights, with a focus on accessibility in all aspects of life. She has a 

congenital disability that affects her mobility and requires her to use a wheelchair. Despite facing many challenges, 

Riya has always been determined to live life to the fullest and to help create a more inclusive society.

Goals

� Wants to find stylish and comfortable clothing.

� Support businesses that prioritize inclusivity 
and accessibility in their products and services.

� Desires a seamless online shopping experience 
where she can easily browse through a wide 
range of clothing options specifically designed 
for people with disabilities.

Frustrations

� Difficulty in Finding Plus-Size Clothing

� Limited options  

� Lack of representation

� Accessibility barriers

Frequently used apps

Persona 1

Persona 2

Feels & ThinksSays & Does

See

Emma is visually stimulated by 

appealing website designs and 

high-quality product images. She 

appreciates clear visuals that 

showcase products from different 

angles.

"I wish I had more time to 

browse through different 

e-commerce platforms to 

find the best deals."

Overwhelmed by the 

abundance of choices 

online and sometimes 

anxious about making the 

right decision.

Emma spends her free 

time browsing through e-

commerce platforms, 

often on her laptop or 

smartphone.

"I'm always on the lookout 

for convenient solutions 

that make my life easier."

Emma pays attention to customer reviews 

and recommendations from friends or 

influencers. Positive feedback and 

testimonials influence her purchasing 

decisions.

Hear

Empathy map 2

user journey map

Stage Awareness Consideration Decision Retention Loyalty

Customer

Action

Touchpoints
Social media ads, 

influencer collaborations, 
search engine results.


App homepage, 
category pages, 

featured collections

 Product pages, reviews, 
sizing guides, price 

comparisons.


Social media sharing, 
online reviews, 

referral programs.


Loyalty programs, 
personalized 

recommendations, 
exclusive offers.


Customer

Experience

Business Goal
Attract potential customers 

and to boost brand 
visibility

To differentiate itself from 
competitors and build trust 
with potential customers.

Encouraging prurchases by 
offering relevent product 
details and incintives like 

discount  

Improve customer 
satisfaction

 Cultivate a loyal 
customer base through 

personalized 
experiences, rewards 

programs, and ongoing 
engagement initiatives.


View online 
advertisements, 

social media

Conduct research, research 
competitors, compare 
features and pricing

Makes a Purchase Receive product Makes another 
Purchase

user Flow

Onboarding

Onboarding

SearchCategoryWishlist Cart Profile Notification

Existing

User?

Sign upLog in Yes No

List of favourite Browse category Search result Product list

Want to 
Checkout?

Address

Payment 
method

Edit profile

My orders

Account information

Customer service

Settings

Select product

Add to cart

Splash Screen

Home

Product page

Proceed to buy Save for later

Yes No

Online
Cash on Delivery/
Pay on Delivery

Order confirmed

Notifications list

Skip/Next

Information architecture

Onboarding

Onboarding

SearchCategoryWishlist Cart Profile Notification

Existing

User?

Sign upLog in Yes No

List of favourite Main category
Recent search Product list

Address

Payment method

Edit profile

My orders

Account information

Customer service

Setting

Log out

Filter options

Product list

Splash Screen

Home

Proceed to buy

Online

Cash on delivery

Skip/Next

Username

Email Id

Password

Email Id

Password

Sorting options

Product page

Product image

Product description

Product price

Offers & discount

Quantity selector

Delivery details

Return policy

Want to checkout?

Add to cart

Proceed to buy

Add to cart

Delete item
Delete product

Save for later

Product item

Active orders

Completed orders

Cancelled orders

Delivery address

Payment & Refund

Password manager

Delete account

Orders

Activity

Search result

Verification Code

Pay on delivery

Forget Password ?

Sort by

Low to high

High to low

Avg. Customer review

Newest arrivals

COLOR PALETTE

tYPOGRAPHY

PRIMARY COLOR AND SHADES

GRAYSCALE

#CA6F40 #D48E63 #E1B390 #EDD3BB #F7EADD #FBF6F1

#262626 #454545 #5D5D5D #6D6D6D #B0B0B0 #FFFFFF

LATO
REGULAR

ABCDEFGHIJK
LMNOPQRSTU
VWXYZ

MEDIUM

ABCDEFGHIJK

LMNOPQRSTU
VWXYZ

SEMIBOLD

ABCDEFGHIJK

LMNOPQRSTU
VWXYZ

BOLD

ABCDEFGHIJK

LMNOPQRST
UVWXYZ

Emma Rose
Interior Designer

INDORE

SINGLE

FEMALE

26

LOCATION

STATUS

GENDER

AGE

Bio

Emma is a 32-year-old professional working as a marketing manager in a mid-sized company. She leads a busy life, 

juggling between work commitments and personal interests. Emma is tech-savvy and always on the lookout for 

convenient solutions that make her life easier. She enjoys shopping online for various products, from fashion items to 

household essentials.

Goals

� Quality Products

� Conveniency

� Budget friendly

� Seamless Customer service

Frustrations

� Lack in quality

� Time Constraints

� Costly

� Security concerns

Frequently used apps

Empathy map 1

Feels & ThinksSays & Does

See

Images of stylish and 

confident individuals with 

disabilities featured on 

inclusive fashion websites 

and social media 

accounts.

Frustrated by the limited 

clothing options available 

for people with 

disabilities.

Wishes for greater 

inclusivity and 

representation in the 

fashion industry.

Friends and family 

members discussing their 

latest fashion purchases 

and favorite clothing 

brands.

Expresses frustration with 

the lack of options and 

representation in the 

fashion industry.

"I wish I could find 

clothing that fits me well 

and reflects my personal 

style."

Conversations within 

online disability 

communities about the 

challenges of finding 

stylish and adaptive 

clothing.

Limited options 
in mainstream 

fashion stores for 
adaptive 
clothing.

Hear

PROJECT DURATION

4

WEEKS

25+

SCREENS

icons

components

Mid Fidelity - Wireframes

I created 20+ UI screens to represent a mock-up of the application and its connections. when the mockup was ready, I kept 
on adding and changing features to make the application more usable and clear.

High Fidelity - Wireframes

Onboarding Screens

Login & signup Screens

Home and Detail Screen

Product Details Screen

Checkout Screen

Thank you for watching!!
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Home Category Trending You

Home Category Trending You

Home Category Trending You

Home Category Trending You

Search for the beauty you seek... 

Search for the beauty you seek... 
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Password

Log in

Log in
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